
 

 

OPT OUT – WELCOME EMAIL 

• Photo of yourself and/or your team 

• Says “Hi” or “Welcome” or “G’day” or similar 

• What the reader is to expect 

• An invitation to opt out front and centre 

 

 

3% unsubscribe rate (warm list) 

 

  



 

 

50% open rate (list average 30%) 

2% unsubscribe rate (warm list) 

  



 

 

 

51% open rate (list average 30%) 

6% unsubscribe rate (cold list) 

Sent to 81 people 

 

12 months later 
• Generated $5,575 of business 

• 67 subscribers remained on list 

  



OPT OUT – NEW YEAR EMAIL 

• An invitation to opt out front and centre 

 

 

1% unsubscribe rate 

 

 

 

0.7% unsubscribe rate 


