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DIVI BLOGS – PAGES, POSTS, PRODUCTS & PROJECTS. 
	
Pages	

• All	websites	have	pages	
• A	page	is	the	default	and	primary	way	to	create	content	for	a	website	
• Each	page	has	a	unique	URL	or	web	address	that	can	be	copied	and	pasted	as	a	link	and	

used	in	emails,	Facebook	posts	and	other	places	where	you	want	to	draw	attention	to	
that	particular	page.	

• Typical	pages	are	
• Home	(www.mywebsite.com.au)	
• Services	(www.mywebsite.com.au/services)	
• About	(www.mywebsite.com.au/about)	
• Contact	(www.mywebsite.com.au/contact)	

	
Pages	are	often	seen	and	clicked	on	from	the	top	bar	in	a	website	

	
	

	
On	a	mobile	site	pages	are	often	seen	top	right	via	the	3	bar	hamburger	menu	

	
clicking	on	the	3	bars	opens	up	the	page	names	

	
	

	
On	one	page	sites	there	is	only	one	page,	the	Home	page.		Rather	than	pages,	the	website	has	
sections	or	rows.		The	sections	are	often	given	a	heading	and	these	section	headings	are	what	
is	seen	in	the	top	bar	of	the	desktop	website	and	when	clicking	on	the	3	bars	on	a	mobile.	
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Posts	
• Many	websites	have	posts	
• Posts	are	also	called	blog	articles	or	blogs	
• Posts	are	created	using	a	post	or	blog	template	
• Posts	are	listed	on	a	page	called	the	Blog	
• When	a	new	post	is	created	it	is	automatically	added	to	the	blog	page	
• The	page	can	be	renamed	to	“Food	blog”	or	“Articles”	or	something	else	
	

	
	

	
	

• The	blog	doesn’t	always	appear	in	the	top	bar.		Sometimes	it	appears	in	the	footer	

	
	

• By	default	the	posts	are	listed	by	date	on	the	Blog	page,	with	the	most	recent	at	the	top.		
Typically	the	summary	of	the	post	on	the	blog	page	will	have:	

o Image	
o Title	
o Date	published	
o Introductory	text	
o Read	More	
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• The	look	of	the	blog	page	can	be	adjusted	in	various	ways	

	
	
	

• Often	the	most	recent	5	or	10	are	shown	on	the	first	Blog	page	with	older	ones	being	
navigated	to	using	previous	and	next	arrows	

	
• Posts	can	be	categorised	and	this	provides	a	further	way	in	which	people	may	find	the	

articles	of	interest	to	them	

	
	

• Like	a	page,	each	post	has	its	own	unique	URL	or	web	address	that	can	be	copied	and	
pasted	as	a	link	and	used	in	emails,	Facebook	posts	and	other	places	where	you	want	
to	promote	it.	

o For	example	https://juliabrown.net.au/atlantic-salmon-and-asparagus/	
	
	 	



	

DIY	Digital	 www.diydigital.com.au	 4	

Projects	
• Only	a	few,	usually	big	websites,	have	projects	
• A	portfolio	is	a	collection	of	projects	
• Projects	are	created	in	a	similar	way	to	posts	and	pages	
• When	a	new	project	is	created	it	is	automatically	added	to	the	relevant	portfolio	page	
• Portfolios	are	often	used	to	list	multiple	services	offered	by	a	business	in	a	visually	

appealing	way	
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Products	
• Only	Shop	Online	(or	e-commerce)	sites	have	products	
• An	Online	Shop	is	a	collection	of	products	
• Products	are	created	in	a	similar	way	to	projects	
• When	a	new	product	is	created	it	is	automatically	added	to	the	online	shop	
• By	default	products	are	listed	in	the	online	shop	and	are	usually	displayed	in	order	

from	cheapest	to	most	expensive.	
• Most	online	shops	will	have	tags	and	categories	to	assist	the	website	visitor	in	their	

search	for	the	product	they	are	looking	for.	
	

	
	

• Typically	a	product	page	will	have:	
o Image	
o Title	
o Description	
o Price	
o Add	to	Cart	button	
o Shipping	Info	
o Features	and/or	Specifications	
o Related	Items	(“You	may	also	like….”)	
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What	they	have	in	common	

o All	of	the	above	4	types	of	pages	(Pages,	Post,	Projects	and	Products)	have	their	
own	unique	URL.		Linking	to	your	website	from	your	emails,	Facebook	posts	
and	other	places	is	a	great	way	to	promote	your	business.		Mostly	you	will	link	
to	your	homepage	–	but	sometimes	you	may	wish	to	link	to	a	specific	page.		Find	
ways	to	promote	your	website	at	least	once	a	month	on	your	social	media	
channels	and	as	often	as	possible	in	other	places.	

o All	the	above	4	types	of	pages	are	able	to	be	optimised	for	search	engines.		Use	
one	keyword	or	keyphrase	per	page.		Use	the	Yoast	SEO	plug-in	to	help	you	do	
this	and	refer	back	to	lesson	4	for	tips.	

o Adding	text	via	the	What	You	See	Is	What	You	Get	(WYSIWYG)	editor	will	be	
similar	across	all	

o Adding	images	via	the	Media	Library	will	be	similar	across	all	
o Navigate	to	the	various	pages	from	the	Dashboard	via	the	left	hand	side	

	
	

	
	
	


